PLANNING YOUR “CORPORATE FM” SCREENING EVENT
Before you get started, it’s worthwhile to take a moment
to consider what your goals are in hosting a screening
event. Would you like to raise awareness of the issues
in CORPORATE FM? Broaden your organization’s
reach in the community by inviting the public to an event
you are sponsoring? Tie the movie to your
organization’s initiatives and activities? Consider what
your objectives are and use CORPORATE FM to
support them.
DEFINING YOUR OBJECTIVES:
•Generate Awareness - Your CORPORATE FM
screening can raise awareness about your organization
or a key issue you are working on connected to the
movie. Use CORPORATE FM as a tool to inspire your
community to stand up, speak out, and take action.
•Connect with your Community - Holding a
CORPORATE FM event can be a powerful way to
connect with individuals and organizations in your
community working on the front-lines of economic,
social and environmental justice, and to bring
organizations together to work for a united front.
•Affect Policy - Prompt local decision-makers to support
policies aligned with broadcast-diversity and the reestablishment of competition in broadcasting.
•Fundraise for Your Cause - With a successful CORPORATE FM community screening and bulk DVD
sales you can raise funds for your work.
CO-SPONSORS AND AUDIENCE
Once you’ve determined your top objectives for your CORPORATE FM event, you can start reaching out
to partner organizations that can help you meet them by co-sponsoring the event. We strongly encourage
partnering with other organizations in your community for the widest possible impact. For instance, if you
are with an economic justice organization, why not reach out to a media literacy organization, or an
association of journalists or the local chapter of a national labor organization? Use the event to establish
new, potentially long- term coalitions and to bring in a wider audience.
Partner organizations and co-sponsors can help get the word out about the film through social media, listserves, e-blasts, and/or websites. Co-sponsors can help with any paid advertising and may have contacts
to local media.
EVENT PLANNING TIMELINE
Now that you’ve defined your objectives and have thought about partners to recruit and audience to
engage, it’s time to start planning.
1. Preliminary planning – at least 6 weeks prior
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Book the venue and date for your screening.
Recruit local organizational partners to broaden your reach, and help identify roles for each
one, such as publicity, panelist coordination, reception planning, etc.
Determine speakers (including filmmakers), panelists, and moderator (if applicable).
Send out press release (use our template) to local media. (alternative news weekly’s and
community radio groups and NPR especially. Make phone calls to local tv & radio shows.
Contact community calendars about your event.
Create an online event or invite on Facebook, myspace or e-vite. Include trailer and link
back to www.facebook.com/corporatefm

2. Logistical planning – 3-4 weeks prior
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Use our poster template to create a flyer to publicize your screening, Hang in coffee shops
and places where your audience frequents.
Confirm that you have the right equipment to screen the DVD. You’ll either need a DVD
player and a large TV, or a DVD player, a projector, screen and sound system.
Contact the filmmakers if you’d like to sell more DVDs as a fundraiser for your organization.

3. Logistical planning – 2 weeks prior
!
•!
Create an email blast to publicize your event electronically. We suggest sending one
!
!
announcement 2 weeks prior and another several days prior.
!
•!
Confirm that there are tables at the venue to set up for affiliate groups and DVD sales.
!
4. Media remind – 10 days prior
!
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Send out press releases update and make phone calls to local media outlets. !

5. Final planning – several days prior
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Important: test screen your DVD of the film in advance of the event to make sure there aren’t
any glitches.
Send second round of email blasts. !
Make copies of handouts, including literature from your organization, fact sheets, etc.

6. At The Event
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As people arrive, ask them to sign up to receive updates from your organization.
After the screening and before the discussion, pass out the postcards that came with your
screening kit, along with any other materials.
Before the discussion, announce that you have DVDs for sale and that these sales will help
cover the cost of the screening! Set up a table near the exit and have someone stationed
with the DVDs during the discussion.
Pass around CORPORATE FM signup sheet for viewers who want to keep informed.

CHOOSING A VENUE
The possibilities for where to host your Community Screening are virtually endless. You might:
!
!
!
!

•!
!
•!
•!

Find out if your local independent or art-house movie theater would be willing to host a
screening.
Invite your family, friends and neighbors right into your living room.
Reserve a room in your local library or community center. !
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Incorporate the screening into the regularly scheduled meeting of a local club or
organization.
Use space available at your church, mosque, synagogue or temple.
Contact your local union hall.
Ask a local independent business to allow you to use their space - and offer to help
promote local!

Choosing the right location for your event depends upon the size of the event, how broadly you would like
to publicize it and whom you’d like to attend. Other factors to consider when selecting a space include
ease of parking, access to public transportation, and the distance your guests must travel to get there.
Also remember that the central component of the evening is the screening, so find a location with proper
screening capabilities: DVD projector, screen, large screen television, audio, etc.
TIPS FOR SUCCESSFUL EVENTS
We believe that any audience will find much to gain from a viewing of CORPORATE FM. What makes a
community screening a special event is a lively discussion, which the film will undoubtedly inspire. Here
are some tips for making your screening a particularly memorable event.
Invite the Filmmakers
If your organization has the budget, we strongly encourage inviting Kevin McKinney and/or Jill McKeever
to deliver both opening remarks and participate in a post screening Q&A.
Create a Panel of Experts
If you are unable to invite the filmmakers, we highly recommend inviting special guests from your
community to participate in a panel discussion. These could be local DJs or radio reporters, scholars,
activists and/or representatives from your co-sponsoring organizations. It is important to find an
experienced moderator to help focus the discussion. It’s always a good idea to show the panelists and
moderator the movie before the big night, and to present the panelists with a set of questions before the
screening so that they know what to expect.
Plan a Reception
Plan a special meet-and-greet before or after the screening with refreshments to allow opportunities for
networking. Depending on your budget and capacity, this could be open to the public or invite-only.
Tables, Literature, and DVDs
Provide opportunities for your organization and co-sponsors to display information about their work. If you
plan on selling CORPORATE FM DVDs, make sure you have table space, a cash box, and at least one or
two volunteers to assist.
Musician
Invite a local musician to play a short set (3 songs) before the movie. Inform them of the theme of the
movie (Free Speech, Media diversity, Wall street raiders) so that they may be able to choose music that
fits the theme if they like.
ACTION IS EVERYTHING!
With “CORPORATE FM,” people (many who did not care before) come away eager to take action. Let
your audience know to go to www.fmfilm.com/takeaction to learn more about next steps, including using
the movie to educate, inform and inspire their friends, colleagues, family and neighbors. Guide the
audience towards your own resources and offer them concrete action-steps so that they can go back into
the community with an eye on your work. Collect names and emails and offer to stay in touch - build a
coalition at the grassroots level and engage with one another on how to re-imagine connections in your
community.
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GETTING THE WORD OUT
1. ELECTRONIC / VIRAL OUTREACH
Email, social networking and messaging sites, and blogs are some of the most effective ways to reach
people, but attention spans are short. This type of approach works best when combined with other sorts
of outreach and publicity. In all electronic outreach, be sure to include a link to www.fmfilm.com so people
can view the trailer, or better yet, embed the trailers from our website – The trailer drives up attendance.
https://www.youtube.com/watch?v=v40kadobrWo
2. POSTERS AND FLYERS
Putting up posters and flyers around your community, in the right coffee shops, and on community bulletin
boards can be incredibly effective. We offer free downloadable template for flyers and posters on our
website that you can easily customize to include your event details and then print on your own printer
and/or photocopy.
3. LOCAL MEDIA
Before you make plans about how to promote your event, spend some time thinking about who is most
likely to understand and appreciate your event, and what your target audience listens to, reads and logs
on to.
Below are some basic tips for your media outreach:
•!
!
•!
!
•!
•!
!

Issue the release to a wide range of mainstream, alternative, community and specialized
media 6 weeks to 2 months prior to event.
If media contacts want photos or a press kit about the film itself,direct them to
www.fmfilm.com/press where those materials are available for download.
Get the event on calendar listings in local & weekly publication(s) and on the web.
A couple of days prior to your event, contact the people to whom you sent press materials
and encourage them to attend the event.

Still have questions or need more information? Do not hesitate to contact us at kev@fmfilm.com
SAMPLE PROGRAM
Here is a sample program and additional planning tips to help make your event a success:
7:00 - 7:30! Guests arrive, sign in, enjoy refreshments, opening musician
7:30 - 7:40! Short opening remarks. Event host welcomes guests, makes introductions, explains the plan
for the evening. Be sure to introduce your co-sponsors and acknowledge volunteers
7:40 - 8:55! Screening of CORPORATE FM 8:55 - 9:30! Group discussion, comments, plans for
continuing community actions

Thank you for screening CORPORATE FM in your community!
Portions of this guide were adapted from the Made in L.A. Event Planning Toolkit, created by the filmmakers of Made in L.A. (www. MadeinLA.com) and
based on materials developed by Active Voice (www.activevoice.net) with funding from P.O.V. (www.pbs.org/pov).
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